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The Webagility system

Webagility is a scientific usability-testing technique devised by World Wide Worx, 

using expert usability consultants. 

In heuristic evaluation, the user interface and other non interface aspects of the 

selected sites are reviewed by experts and compliance with defined usability 

heuristics (broadly stated: characteristics of a good user interface, or practice) 

are assessed, and any non-compliant aspects are recorded in the Webagility 

interface. 

The Webagility system, however, goes far beyond simple usability testing, and 

the brief descriptions of the relevant modules below will indicate the 

comprehensive nature of the system. The diagram below sets out the process 

for conducting a Webagility analysis on behalf of a client:
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The Webagility modules

The Webagility Structural and Usability Analysis

The usability analysis evaluates a range of elements of the visitor's 

experience in accessing the client site, navigating through it, finding 

information quickly and efficiently, and making use of other tools and 

elements on offer on the site. It also includes an objective assessment of the 

aesthetics of the site design and of the design consistency of the site.

The Webagility Content and Strategy Analysis

The content and strategy analysis examines a range of aspects of web site 

strategy, including organisational and service branding on the site, 

relationship between branding and general content, appropriateness of 

content, ability of content to retain visitor interest, e-mail content strategy, 

and extent to which the site meets the strategic business objectives of its 

owner.

Specialised modules

Depending on the nature and sector of the site, specialised modules, such 

as Transactionality, Social Media and Campaign Effectiveness, are used.



The Benchmark table

Criteria for scores

BENCHMARKS MEANING

10/10 or 100% Sets a new standard; Leads worlds best practice.

9/10 or 90% Cutting edge; Best practice; Case study in excellence. 

8/10 or 80% Excellent site; Close to best practice. 

7/10 or 70% Good site; above average.

6/10 or 60% Fair, compares with the industry average

5/10 or 50% Adequate, but lags behind the Industry average.

4/10 or 40% Workable, but far behind the Industry average.

3/10 or 30% Barely workable. 

2/10 or 20% Not generally workable; Potential for embarrassment.

1/10 or 10% Totally unworkable; Damage to image.

0 Not implemented.*



The Sites: ANC



The Sites: COPE



The Sites: DA



The Sites: UDM


